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OUR STRATEGY AND

APPROACH

ACHIEVEMENTS

A MESSAGE FROM OUR CEO

TO OUR COLLEAGUES,
CUSTOMERS, PARTNERS,
AND STAKEHOLDERS

For Leviton, our 120-year legacy of
innovation has always meant ensuring
there is a world worth building for and
accepting the responsibility to protect
it every single day. At our organization,
“building what's next” goes far beyond
anticipating our customers' needs to
advance the built environment.

Today, climate action is no longer
aspirational. It is an absolute
imperative. Leviton has operated with
this urgency for years. We chose to act
long before we were asked, investing
strategically where it matters most
and holding ourselves accountable
through rigorous measurement.

This is how we fulfill our core purpose
to build what's next to light, power
and connect everyday spaces where
life happens, while safeguarding our
planet for the generations to come.

MEASURABLE IMPACT

Since launching our CN2030 initiative
in 2021, we have reduced Leviton's
greenhouse gas emissions (CO,e) by
45%, amounting to just over 40,202
tonnes of CO,e compared to our
baseline year. This progress reflects a
highly coordinated effort

of carbon-reduction initiatives,
energy-efficiency projects,
operational improvements, and
site-level engagement.

Additionally, our product innovation
helps our customers become more
efficient, generating financial savings

while reducing their carbon footprints.

This is highlighted by an estimated
396,000 tonnes of CO,e eliminated
annually through the energy-efficient
lighting products we sell.

These are more than just numbers.
They represent our deep-seated
commitment to delivering a
demonstrable impact with
measurable, transparent progress.

Our 120-year history of building what’s next has

work that outlasts us.

Daryoush Larizadeh
President and CEO

taught us that the most meaningful work is the

INGENUITY DRIVEN BY

OUR PEOPLE

Achieving carbon neutrality by 2030
requires more than technology. It
demands passionate people and
strategic execution. For example, our
Sustainably Smart Packaging initiative
is eliminating jobsite waste through
the digitalization of our instruction
sheets. On the assembly line, we are
also making steady progress toward
eliminating single-use plastics from
many of our product lines.

To drive an even greater impact,
we are continuing our strategic
investments in our global
manufacturing facilities and
warehouses, upgrading equipment
for peak energy efficiency, and
transitioning to emissions-free
energy sources.

Our 120-year history of building what's
next has taught us that the most
meaningful work is the work that
outlasts us.

Together, we build not just for our
business, but for the world we all
share and for generations who will
call it home.

Dﬂ V\a/r\«r'i a~{>¢ Jcﬂ

DARYOUSH LARIZADEH
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OUR APPROACH

TO THE ONGOING
JOURNEY TOWARD
CARBON NEUTRALITY
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INNOVATION

ELECTRIC VEHICLE CHARGING

IN 2025, 25% OF NEW CARS SOLD .'
GLOBALLY WERE ELECTRIC! BN ST

This is a 20% increase from 2024. Availability and accessibility
of EV charging infrastructure is key to supporting and driving
this growth.

! https://www.instituteforenergyresearch.org/international-issues/ev-sales-grew-20-globally-in-2025

Assuming each port is used once per
day delivering 40 miles per session,
Leviton has helped convert

7.1 BILLION ELECTRIC
MILES SINCE 2012

This represents a total of

283 MILLION GALLONS
OF GASOLINE

saved over the last 14 years

29 | THE FUTURE IS ON® | levit

Our Corporate HQ In
Melville, NY, now provides
daily charging for more

than a dozen electric
vehicles driven by our
employees and guests.
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HIGHLIGHTING SUCCESS

LEVITON ZERO WASTE TO LANDFILL

Since launching our Leviton Zero Waste to Landfill (LZWL) program, waste
emissions have been reduced by 52%. There has been a 12% reduction
in overall waste and over 680 tonnes diverted away from landfill. This
was made possible through continuous, practical steps taken every day
across our business.

The LZWL program gives each Leviton site a clear, step-by-step way to cut waste,
including forming of a team, understanding waste streams, improving sorting and
recycling, engaging suppliers, and finding new ways to avoid or reuse materials. These NOTABLE MILESTONE

efforts are driven by our employees, whose commitment makes real environmental This year, our New Holland,
progress possible. PA, facility earned Platinum

status, our highest recognition, s |l_ll 1@
ERTIFICATION LEVEL . . o LE I
¢ CATIO S after diverting more than 98% ' . 4 LEVITON

of its waste from landfill and
2E80 waSTE z£R0 wAsTE m zERo wasTe incineration. This achievement
AWARD AWARD AWARD AWARD .
reflects years of continuous
PLATINUM GOLD SILVER BRONZE . y
- = - = improvement, strong vendor
A W W W partnerships, and an engaged
e g e g e g #  onsite Green Team. For our
>98% >90% >70% >50% customers, it means lower
waste diverted from landfill + waste diverted from landfill + waste diverted from landfill waste diverted from landfill ' impact prOdUCtS, I'eSponSi ble
excellent company controls excellent company controls + good company controls + good company controls - | .
manufacturing, and a more
Facilities are certified based on both landfill diversion performance and scorecard results, resilient supply chain.

ensuring strong waste governance practices in addition to quantitative outcomes.
Certification levels are designed to encourage continuous improvement, with sites
progressing over time as waste reduction practices mature. Beyond certified sites, the
LZWL program is active or underway at multiple sites around the globe.

Removed a further

from landfill in 2025
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PERFORMANCE DATA TABLE

Leviton Sustainable

Performance Metric 2021 Data 2022 Data 2023 Data 2024 Data 2025 Data Action Category UN SDG Alignment
Total carbon emissions (metric tonnes CO,e) 89,394 79,382 63,908 56,920 49,241 Climate Action 13.2
Scope 1 GHG emissions (metric tonnes CO,e) 9,602 9,396 9,969 6,970 8,057 Climate Action 13.2
Reduction target Scope 1: 10%° BASELINE -2% -4% -27% -16% 13 e
Scope 2 GHG emissions (metric tonnes CO,e) (market-based?) 38,209 32,831 25,968 22,606 17,057 ACI\?I;QEI(\)IEIR%E\(D&E‘:JEVTIIIEIJ('S\IS Climate Action 13.2 @
Reduction target Scope 2: 75% in market based emissions® BASELINE -14% -32% -41% -55%
Scope 3 GHG emissions (metric tonnes CO,e) 41,583 37,155 27,971 27,343 24,127 Climate Action 13.2
Number of Carbon Neutral Sites 8 10 17 19 23 Climate Action 13.2
Total electricity energy consumed (Gj) 426,430 429,249 389,269 386,841 386,901 Affordable and Clean Energy 7.3
Total electricity energy consumed (kWhr) 115,490,066 @ 116,336,728 105,054,249 | 107,455,743 @ 107,472,553 Affordable and Clean Energy 7.3
Renewable electricity (%) 13 19 16 16 23 CARBON REDUCTION Affordable and Clean Energy 7.2
Clean electricity? (%) 44 50 61 57 65 AND ENERGY SAVINGS Affordable and Clean Energy 7.2
Major sites using >75% renewable energy? 1 3 6 6 7 Affordable and Clean Energy 7.2
Major sites using a renewable energy source (%) 70 74 77 79 77 Affordable and Clean Energy 7.2
Clean Water and Sanitation 6.4
Total water usage related emissions (metric tonnes CO,e) 128 63 90 64 52 Responsible Consumption and —
Production 12.2 AND SANITATION
Iseaalgggéig%s;goe;;cope 3 Cat 1 (Water): 25% in water BASELINE 51% 30% 50% 60% WATER STEWARDSHIP E
Reduction target: 10% in water use® BASELINE 7 14 16 14 Clean Water and Sanitation 6.4
Major site* waste recycled (%) 66 72 83 89 87 MAXIMIZE RECYCLING ﬁfjgggggbr:elgf’snsumpﬁo” and
Reduction target Scope 3 Cat 5 (Waste): >25% increase in BASELINE 6 17 23 21

recycling rates®
Scope 3 waste-related emissions (metric tonnes CO,e) 5,356 4,446 2,812 2,571 2,556 REDUCE JOBSITE WASTE m
Reduction target Scope 3 Cat 5 (Waste): >75% reduction in

waste to landfills BASELINE 10 61 73 71
EEBT;E%%ES%ﬁla;];et?zcttém'ens%gzt;mer IR i 318,301 358,237 340,580 367,035 412,930 i L o
e oy ¥°1% | 177607 1swae| amssen | asisaz aoes  mwowwon Do
Products that meet ENERGY STAR® criteria 174,195 231,884 144,615+ 27,599 20,240 el el
Major suppliers with public sustainability goals (%) N/A 74 82 82 78 ggzppagzigéeﬁggnlszu-gwption
Existence of Conflict Minerals (critical materials) policy YES YES YES YES YES

*Market-based calculation reflects emissions from electricity that have 2Clean electricity is generated from wind, solar, hydro or nuclear power 4 Major sites include factories, warehouses and Leviton LIVE

been purposefully chosen by Leviton

3Through renewable power or SREC/REGOs 5By 2030 compared to Baseline Year 2021
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